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Abstract

This study aims to explore main differences in the M&A process of listed versus unlisted companies. The paper wants to give an answer as to whether it is legitimate to give special attention to the pre-merger stage of listed companies or not. Therefore, the importance of special challenges during the transaction preparation is investigated through the eyes of the vendee. 

 
The study is motivated, first, by the fact that most academic studies on the M&A process do not differentiate between listed and unlisted companies. Second, given the high reported failure quote of M&A transactions in Germany and Austria, there is need for further empirical research. Third, the corporate structure in Germany and Austria -- where 98 percent of the large, medium and small companies are unlisted -- calls for an own empirical investigation.

The study is organised as follows: first, the data for transactions of unlisted companies (German/Austria 1998 to 2001) are described. Then, interview results about special aspects of the analysis- and transaction stage will be discussed. The results show that the approaches towards the definition of M&A strategies differ and that there are special behavioural patterns in less transparent market environments. When trying to get in closer contact to the potential partner, a more dominant corporate culture of unlisted companies can be observed. In addition, valuing the price of the acquisition is a special challenge. When the target is a listed company, more innovative acquisition models can frequently be used to finance the transaction. Furthermore, shares of unlisted companies cannot be traded in liquid markets like shares of listed companies. After explaining various specifications, the next section will discuss possible solutions to reduce the problems for unlisted companies. Finally, the proposed approach of differentiating listed vs. unlisted companies during the pre-merger stage will be summarised and critically evaluated.
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A
INTRODUCTION
The following study examines the main differences between the pre-merger stage of listed and unlisted companies. Germany and Austria were chosen to document this study because of their corporate structure
 and the dissimilar transparency regulations of unlisted and listed differentiation
. In addition, analyses in this field
 do not examine in detail the difference between listed and unlisted companies in this context.

For this study, the issue of value creation will be a quantitative kick-off to identify the success of listed and unlisted companies. Transactions involving German and Austrian companies from 1998 to 2001 will build the empirical base for the academic paper. It can be seen, that there is a gap between the success of listed and unlisted companies. On top of that, it illustrates that transactions of unlisted companies are rather less successful. The main aim of this paper is to determine whether there are special challenges in transactions of unlisted companies. Therefore several decision makers of relevant companies and consultants have been interviewed. Moreover, the motivation behind this study was to find out whether they are confronted with circumstances in order being able to prepare transactions with unlisted companies more successfully.

B
DATA AND METHODOLOGY

The motivation to develop this sample was the recently published KPMG Study "Transactions in Germany - Success or Failure?" It includes all transactions during the period 1998 to 2001 that had a value higher than 150 mill euros and where the bidder was publicly listed. This investigation discovered, that in 59 percent of all transactions, value was diminished and no sustainable shareholder was created. The study excluded transactions where the target was less than 5% of the bidder's size. The reason for not including those transactions is that acquisitions of this size would not have a significant impact on the bidders performance. This categorisation amounted to 154 transactions in the sample concerned.

To achieve the aim of this paper, the empirical sample has had to be increased. The new sample includes all published transactions of large and medium-sized companies in Germany and Austria, where the bidder was listed either on the German or Austrian stock exchange. According to the EU definition of 1996, this category includes a size of 5 to 20 mill euros Net Turnover, 50 to 250 employees and 2.5 to 10 mill euros Sum Balance Sheet. For reasons of data availability, 15 mill euros are the minimum transaction value for the size of a deal. No cross-border transactions are included. The data exploited in this study was derived from Thomas Financial Securities and Mergermarket. Out of the approximately 3,200 deals
 involving German or Austrian companies, this categorisation left 50 transactions
 of unlisted targets relevant for this study.


The valuation method to determine successful and unsuccessful transactions is based on the Capital Asset Pricing Model (CAPM) to assess the stock performance of companies involved in a transaction. Thus, the analysis is based on two main parameters: return and risk. The stock return is compared to the respective DAX Index Return for the company's sector. By subtracting the index return from the stock return the Excess Return for the stock is derived. The specific risk is defined with the help of the Beta coefficient. The Beta coefficient is the percentage by which the value of a stock increases (or falls) when the overall market index increases (or falls) by 1% from its current level (Wiley; 2002). If the beta coefficient of a stock is positive and smaller than 1, it indicates that the stock is reacting under-proportionately to changes in the overall market index. Consequently, if a stock has a higher (or lower) risk than the market, the expectation is a higher (or lower) return than the market. Usually, after a company has been involved in a transaction with another company, its risk profile changes and the expected return on the stock therefore changes as well. If the company makes a transaction that increases risk, the expected return on the stock should be higher than the return prior to the transaction, and vice versa. The stock has performed if the actual return is higher than the expected return. The stock has under-performed if the actual return is lower than the expected return. The performance calculation is based on the Jensen Differential Performance Index (Jensen: 1976). In this formula, AR is the Annual Return of the stock, R risk-free is the annual risk-free rate (often the rate of treasury bonds
), ß (beta) is the risk, and R market is the Annual Return on the relevant sector index
, as follows: 
Performance = AR - [Rrisk-free + ß (Rmarket - Rrisk-free)]
The study compares the stock performance, based on stock prices, within a one-year period before the announcement date with the performance within a one-year period after the announcement date. This time period is chosen because it is long enough to determine the stock's performance change and short enough to isolate the performance from other factors than the transaction analysed. The rate of success for each transaction is separated into two categories: if the performance after the announcement date is a minimum of five absolute percentage points higher than the performance prior to the announcement date, the stock has created sustainable value. The transaction is defined as being successful if the performance after one year after the announcement date is higher than the performance prior to the announcement date. If the stock has diminished sustainable shareholder value, the transaction is defined as unsuccessful. Figure A displays the result of this investigation: 
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66% of the transactions do not create sustainable shareholder value, 32% do, and in 2% of the cases the delivered data was incomplete. As a result of the KPMG-Study and this closer inspection, a success gap of 4% between overall transactions and transactions of unlisted companies was found. Thus transactions with unlisted companies perform worse. 
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To further test the result of the analysis of the stock price movements, key financial figures of the bidder were examined. These include Price Earning Ratio (PE Ratio), Net Profit Margin and the EBIT Margin from the year of the transaction and one year after the transaction. Basu (1977) defines the PE Ratio as a way to measure the market performance and indicates that low PE results illustrate superior results. High PE results indicate significantly inferior results in comparison to the market. Besides this the PE Ratio can link the market performance with internal figures. In this sample, the difference between several period PEs was measured. As Figure B illustrates, 66% of the analysed transactions perform worse after the first year of the transaction. 

The Net Profit Margin relates the Net Income to Sales and provides information about the Operating Income after taxes. However, one year after the transaction, the increases are more than met by the PR Ratio. Figure C shows 58% of the transactions that performed better than they did one year before. The EBIT-Margin shows the changes of the Operating Profit of the company in relation to the Operating Effectiveness (Egger, Sammer, Bertl; 2002). This figure usually gives clear advice how profitable the company is operating. In 72% of the cases, the EBIT Margin was less than before the transaction, which confirms the high proportion of unsuccessful transactions. 
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C
SPECIFIC CHARACTERISTICS


Looking at the empirical examination, one has the impression that transactions of unlisted companies perform badly on the stock market. Certainly the empirical approach used to get a closer look into the field is disputable. We can, however, talk about long- term strategies and measurement, capital-market development et cetera. Therefore, an examination of special characteristics of transactions with unlisted companies is in my opinion legitimised. The essential factor for success is therefore the pre-merger stage.

1
Specific Aspects of the Analyses Stage with Unlisted Companies

The first stage of a merger usually involves the competitive analysis of the bidding company. This is generally called analysis stage, being the first part of the pre-merger stage (Jansen; 2000)
. Most professionals who were asked in interviews
 about the specific aspects of unlisted transaction planning defined the following two aspects in this early stage as important.
When defining the corporate strategy of unlisted companies, historical targets and developments are usually chosen to project future core competences and strategic targets in the acquisition strategy. Here historical acquisitions are a good indicator as to what kind of strategy and acquisition philosophy the unlisted company pursues. For example Wolfgang Ley
, co-founder and CEO of the German fashion brand Escada argued that the corporate history regarding acquisition and growth strategy was very important when planning the merger of Louis Féraud in November 2001. New Escada's portfolio brand should grow in the same founder-focused tradition, just under other family ownership. The same "strategic fit" is, in the eyes of Ley necessary for further long-term transaction success. 

Usually unlisted companies are smaller and less diversified than listed ones. Because of the reduced complexity, the strategy of unlisted companies is easier to ascertain and integrate, which can be seen as an advantage. Synergy potentials are higher when the strategies of smaller companies match strategies of smaller companies. For this reason, information about the strategy of the potential target has to be found precisely. Otherwise, the wrong expected synergies can develop into a huge failure in the following post-merger process, as argued by Hans Bauer
, CEO of German cement company HeidelbegCement AG in reference to the synergies of the mortar producer Maxit Holding GmbH. Because of the low level of publication regulations in Germany in this case, for Mr. Bauer it was pretty difficult getting all the necessary data. Sector information and knowledge of target competitiveness is needed as a necessary factor for success. 


Further necessary topics to discuss are special behaviour patterns in the market field of unlisted companies. Several sectors, e.g. the German automotive supplier sector, are traditionally labeled as particularly lacking transparency. Here, many unlisted companies can be found with a very strict "policy of no information". On the other hand this sector is currently changing a great deal because of the concentration process in this field. It is hard to gain a market overview of competitors, their position in the sector and their long-term strategy. The advice circulating in special markets like the one mentioned above is to beware of false trends and information. Experts interviewed in this context argue that a lot of transactions turned out to be unsuccessful because decision-makers under market and analyst pressure acted on the advice of "false friends". Because of the importance of shareholder-value reporting, the expectations of growth are relatively high – this could be a reason for exorbitant transaction-activity. Furthermore, so called "M&A Experts" push the transaction activity of the potential bidder with positively biased data and trend scenarios during the analysis stage.

2
Specific Aspects in the Transaction Stage

The transaction stage, which is the second part of the pre-merger stage, is generally seen as the process of the first contact with the potential target (Jansen; 2000). At this point, initial evaluations of the potential target, as well as negotiations for rough transaction contract details take place. The interviews revealed, that in this phase external consultancy plays an increasingly important role
. Reasons for this are the proceeding difficulties in finding data, indices and sector information for the appropriate industry. Furthermore, consultants offer contacts to potential decision-makers from other transaction targets or deliver insider information. 

2.1
Dominant Ownership Culture and Structure

As a result of the huge impact of the owner-controlled and owner-influenced corporate culture and values on the success of transactions, it is necessary to analyse this phenomenon prior to the transaction. The behaviour patterns of the potential targets have to be analysed in detail to verify whether the later implementation of the target company's culture is to be successful (Mintzberg; 1998). Therefore the companies´ mission statement has to be identified to reduce cultural differences in the future. The aim of the analysis is the reduction of potential targets through the focus on similar visions. All interviewees placed a high level of importance on this point
. When analysing the Joop! GmbH in the early stage by the German fashion group Wünsche AG, CEO Kai Wünsche planed to leave still 5% of the company shares to the founder and chief designer Wolfgang Joop. The argument was the high influence Mr Joop had on brand awareness and corporate identity. At first, the analysts saw this transaction in the early stage as very successful because of good cooperation during the pre- merger stage
. One year later, after several instances of disharmony between Kai Wünsche and Wolfgang Joop, Joop finally left the company finally and disaster struck. The brand lost much of its value without the designer and for Wünsche the merger was no longer deemed a success.

Usually, to reduce the risk of bad surprises during advanced stage of a merger, decision-makers suggest using a list of criteria where general and specific data for the potential target is documented. Figures like ownership distribution, products, corporate history and competitive position should be noted. This overview allows a better rating of the potential candidate. Because of the character of unlisted companies often dominated by the owner
, the first contact has to come about with the registered proprietor. In the context of the first meeting, the cooperativeness of the target company and the general conditions of a potential take over have to be tested. In this situation, the individual annual report period and the holiday cycles should receive attention
. Furthermore, for most of the decision makers of unlisted companies a confidentiality agreement (Schatzmann and Wandel; 2002) is an absolute necessity to get in closer contact
. The recognition of the advices as mentioned above is a necessity for a successful pre-merger stage.  
2.2
Valuing the Price of the Acquisition

The Due Diligence valuation method of the target company plays a determining role during the pre-merger stage (Picot; 2000). A fundamental financial Due Diligence evaluation illustrates information about the assets, finances and earnings for the bidder. The interviews revealed the following special aspects for the Due Diligence of unlisted companies: because of the information asymmetries, "hidden information for the outsider"(Landström; 1999) and the missing fundamental valuation method, manifested through the market orientated share price, the valuation is much more difficult than for listed companies. 

Generally, the first "quick and dirty" corporate price is measured by the Intrinsic Value. This Intrinsic Value reflects the actual market value or the current replacement value of the assets minus the liabilities. If the Intrinsic Value of the target company is higher than the Earning Capacity Value, the Intrinsic Value will be the bidder's basis for the price assessment (Nieland; 2001). In this situation the earning capacity value is usually the basis for the vendor. This situation is problematic for pricing, as a compromise has to be reached at. In those cases, companies listed on capital markets have the advantage of using the share price, providing an overview of the market value and a valuation tendency. Unlisted companies lack this benefit. Another method, leading to additional accurate pricing, is the evaluation of the income statement. Financial figures like Nonrecurrent Expenditure and Income 
 or rectifications through Valuation Options
 are not readily available for unlisted companies. To arrive at the necessary future figures and prognoses, a reliable data source has to be established. External databases or analyses are provided only for Public Limited Companies (German and Austrian "Aktiengesellschaft"). Analysts' and consultants' reports are found mainly for listed or very big unlisted companies. The needed internal data is not available, because reporting is often less established. Consequently, an accurate Due Diligence without any further cooperation of providing data by the target company does not lead to the same results as with public listed companies.

2.3 
Qualities and Quantity of Acquisition Options

One aspect often mentioned by interviewees when talking of a typical take-over is the difficulty in transfering corporate shares away from unlisted companies. If the Deed of Partnership allows an increase in capital, the shares on the stock market can be used as the acquisition currency for the bidding company. Because of they are easy to trade, it is much simpler to use shares as an acquisition currency (Friedhold; 2002). When merging the unlisted target, it is only possible to pay the vendee with cash, bank loans or debts. Therefore, the transfer possibilities are reduced by the low transferability of the Limited Liability Company ("Gesellschaft mit beschränkter Haftung"), Limited Partnership ("Kommandit Gesellschaft") or General Partnership (Offene Handelsgesellschaft) company shares. On top of that it is more difficult to reduce the transaction price when contributing the former owner as a minority shareholder
. Finally, the high dept-capital for financing the deal boosts the risk and leads to a greater danger of insolvency. For these reasons, transactions involving unlisted companies are in most cases more expensive. Those interviewed saw this fact as a disadvantage and a possible reason for the underperformance of transactions with unlisted companies. 
3
Coping with Special Challenges

 
Because of the reduced complexity, the first impression could be that transactions of unlisted companies can be completed more rapidly and simply. However, during the investigation of special challenges in the pre- merger stage as explained in Topic 2, the opposite was found. Because of reducing problems is very important, the following methods of resolution can be discussed.


The main special challenge is the increase in transparency in the analysis-stage. To get more detailed information about the potential target, the pressure to enhance disclosure requirements has to be increased. Because of the ongoing Basel II and Corporate Governance-Codex discussions for Small and Medium Sized Enterprises, the trend is moving in the right direction. Furthermore, the demand for higher transparency will be the consequence of the problem of getting capital to expand
. 


Discussing financial acquisition options for transactions, alternatives like Assed-Backed Securities (ABS) transactions and Mezzanine Capital have been developed by corporate finance experts in the last years. As a result of this, non-traditional banks can also be involved more easily (Bär; 1998). Institutional investors like assurance companies and investment funds buy the externally rated Asset-backed Commercial Paper to make a placement on capital markets afterwards. For smaller ABS papers, investment banks organize the private placements. This tool can be a solution for the problems with acquisitions financed by shares, especially for unlisted companies. Furthermore, Private Equity finance modelling becomes more interesting in times when capital market investments are less attractive. In addition, as regards alternative financial transaction payment, the interviewees generally approved the idea of an Information Market Place ("Informationsbörse für Unternehmensbeteiligungen") to handle the special aspect of finance problems for unlisted companies and "hidden information" (Gerke; 1997). Another solution could be cheap loans for investment companies
, which re-lend the money to finance the deals.

C
CONCLUSION

The aim of this paper was to analyse special challenges during the pre-merger stage of unlisted companies. The main finding that evolved during the study was that there is a legitimacy to analyse special aspects during the pre-merger stage of unlisted companies. The aspects discussed above are special challenges for unlisted transactions that have to be reflected when trying to merge successfully. Topic 4 tried to document possible solutions for companies seeking to resolve the special problems mentioned. In addition, the rate of success of transactions is influenced by the year in which they are announced. 1999 was a year with a high number of transactions, which was possibly due to the high increase of the stock index. 2000 saw the biggest decrease in the stock index and with less successful transactions. When merging unlisted companies, decision-makers have to be aware that the success of transactions depends not only good preparation during the pre-merger stage, but also on market tendencies in general. 

When talking about zeniths of entrepreneurial achievement in the context of this study one also has to take into account, that synergies take a long time to show up. To consider just a short time period after the transaction is a reason for finding only little successful performance of the investigation. It might will be that future transaction benefits justify the high premium of the target up-front. However, entering the long-term strategy with the market changes together with the special challenges is a sign of the high complexity of successful transaction management with unlisted companies. 
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APPENDIX:  Sample Overview

[image: image5.emf]Bidder Company Target Company Announced 

Date

Symbol Industry

1 Norddeutsche Affinerie AG (NA) Prymetall GmbH & Co. KG 19/11/2001 NAFG.DE Industry

2 WCM Beteiligungs-und Grundbesitz AG Sirius Beteiligungsgesellschaft mbH 11.12.2001 WCMG.DE Financial

3 Gildemeister AG Deckel Maho Seebach GmbH 10.09.2001 GILG.DE Industry

4 Binding-Brauerei AG Actris AG (main activities) 10.02.2001 BINB:F Consumer

5 Funkwerk AG Tenovis GmbH & Co  25/09/2001 FEWG.DE Technology

6 Masterflex AG Dicota GmbH 08.08.2001 MZXG.DE Technology

7 Escada AG Feraud GmbH (Louis Feraud) 20/07/2001 ESCG.F Consumer

8 Astrium NV Bosch SatCom GmbH 19/07/2001 EAD.PA Industry

9 EnBW Energie Baden-Wuerttemberg AG Stadtwerke Duesseldorf  07.04.2001 EBKG.F Energy

10 RWE AG Stadtwerke Dueren 07.04.2001 RWEG.F Energy

11 BUS Berzelius Umwelt-Service AG Karl Konzelmann GmbH,  27/06/2001 BUSG.F Industry

12 DG Bank AG GZ Bank 25/06/2001 DGHGg.H Financial

13 Siemens AG Weiss GmbH 28/05/2001 SIEG.F Industry

14 E.ON AG Hein Gas 17/05/2001 EONG.F Energy

15 D.Logistics AG Infraserv Logistics GmbH 22/02/2001 LOIG.F Materials

16 Pixelnet AG Photo Porst 21/02/2001 PXLG.DE Industry

17 Siemens AG Sinius GmbH 02.12.2001 SIEG.F Technology

18 Leifheit AG Soehnle Gruppe 30/12/2000 LEIG.F Industry

19 Fresenius AG Wittgensteiner Kliniken 19/12/2000 FREG.F Technology

20 Thuega AG VEW Waldeck-Frankenberg GmbH  14/12/2000 TGAG.F Energy

21 E.ON AG Elektrizitaetswerk Minden-Ravensberg (EMR) GmbH 12.12.2000 EONG.F Energy

22 Axel Springer Verlag AG Wilhelm Heyne Verlag 12.07.2000 SPRGn.DE Multimedia

23 Mediascape Communications AG ping Netzwerksysteme GmbH 12.05.2000 MSCG.DE Multimedia

24 Kinowelt Medien AG  Village Roadshow Exhibition GmbH & Co KG 13/11/2000 KNMG.F Multimedia

25 WAZ Media Group Gong Verlag GmbH 30/10/2000 WAZG.DE Multimedia

26 Biodata Information Technology AG Gluck & Kanja 24/10/2000 BITG.F Technology

27 MAN Nutzfahrzeuge AG Neoplan GmbH 22/09/2000 ROLG.F Industry

28 Intershop Communications AG Subotnic GmbH 22/08/2000 ISHG.F Technology

29 Pironet AG NDH IT Service AG (unlisted) 16/08/2000 PNGG.DE Technology

30 Bonifatius Hospital & Senioresidenzen AG Curanum AG 08.01.2000 BOHG.F Consumer

31 Rosenthal AG Hutschenreuther AG (unlisted) 08.01.2000 ROSGn.F Consumer

32 Aral AG Eggert Mineralol AG (unlisted) 26/07/2000 EONG.F Technology

33 m+s Elektronik AG DGW Datennetze GmbH 26/07/2000 MUSG.DE Technology

34 Gerling-Konzern Allgemein Versicherungs AG General Accident Versicherungs AG (unlisted) 25/07/2000 GKAGa.F Financial

35 Baader Wertpapierhandelsbank AG Eckes Effektenhandel AG (unlisted) 24/07/2000 BMLG.F Financial

36 D.Logistics AG Deutsche Tailleur GmbH & Co KG (DTG) 07.04.2000 LOIG.F Materials

37 Kinowelt Medien AG Sportwelt Beteiligungsgesellschaft GmbH 05.08.2000 KNMG.F Multimedia

38 Thryssen Krupp IAG HiServ Hightech International Services 05.04.2000 TKAG.F Technology

39 Heyde AG Consulting Partner Group 05.03.2000 HEYG.F Consumer

40 Indus AG Ofa Bamberg GmBH 15/04/2000 INHG.F Industry

41 Deutsche Beteiligungs AG (DBAG) Zapf GmbH + Co 11.03.1999 DBAG.F Financial

42 Deutscher Industrie Service AG (DIS AG) Euro Engineering Lang & Keppler GmbH 10.01.1999 DDEG.F Consumer

43 Kamps AG Wendeln Brot und Backwaren GmbH 09.06.1999 KAMP.DE Consumer

44 Heidelberg Cement AG Maxit Holding GmbH 07.07.1999 HEIG.DE Industry

45 Heidelberger Druckmaschinen AG Stahl GmbH & Co 19/05/1998 HDDG.F Industry

46 Wunsche  AG Joop GmbH 02.05.1998 WUNG.F Consumer

47 Speditions Holding AG Schier Otten & Co (SOC) 13/06/2001 n/A Consumer

48 Energie-Versorgung Niederoesterreich AG (EVN) Noesiwag 12.12.2000 EVNV.VI Energy

49 i-online AG YLine Web Access Service AG (YWAS) 12.05.2000 n/A Technology

50 Oesterreichische Post AG Feibra AG (unlisted) 23/05/2000 n/A Consumer








� 98 % of the companies in Germany and Austria are unlisted, European Commission (2000).


� Balance Sheet, Income Statement, Status Report.


� Former empirical studies are based on the Schmacke-Liste (1990) where the 500 largest companies - met by turnover - are dealt with. 


� Mergermarket 10/2002.


� Table of the sample, see Appendix.


� In this sample the yearly German Bond was taken; the Austrian usually develops in correspondence to this Risk-Free Rate.


� The following indexes were taken from Reuters: Financial, Multimedia, Consumer, Energy, Industry, Technology, Materials.


� This categorisation is often found when defining the acquisition process in academic literature or in the corporate world.


� Because of the small sample of only 50 transactions the expected feedback of a questionnaire wouldn't be representative   enough. Therefore the five interviews with decision-makers of HeidelbergCement AG, Escada AG, Wünsche AG, WCM AG and Axel Springer Verlag AG, additionally to the interviews with KPMG-consultants will help.  


� Interview, Escada AG, Munich (2003).


� Interview, Heidelberger Zement AG, Heidelberg (2003).


� About half of the spoken decision-makers confirm the high importance of help from external consultancies in this stage.  


� Nearly 100% did confirm the significance.


� Interview, Wünsche AG, Hamburg (2003).


� 59% of the target-companies of the sample are owner-dominated. Owner dominated does mean more than 50% of the shares belongs to one investor community ore single person. 


� Interestingly around March and April the willingness for takeover talks is low because of the season for annual reports. During the holiday season, the willingness for takeover negotiations is low, according to interviews. 


� Nearly all the decision-makers interviewed confirmed this hypothesis.


� E.g. disposition gain or non-recurring liability reserve.


� E.g. valuation freedom of low value fixed assets, start-up costs for business operations, enterprise value.


� Transactions with majority control (more than 75%), but not complete take-over are seen in a couple of times with listed public limited companies, because it seems attractive just to pay for the necessary majority.


� The Equity Ratio in German and Austrian SME's is still low at around 24%, with the consequence of financing a high demand. 


� Small Business Investment Companies get cheap loans from the US Government for example to finance SMEs.
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