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Abstract

The study of entrepreneurship has experienced remarkable growth in the last half century. Within fifty years the field has evolved from little discussion among scholars as a viable economic force or the offering of a single course into a major public policy debate regarding the relevancy of entrepreneurship in community colleges and universities, now offering a diverse range of educational opportunities available at more than 1500 colleges and universities around the world (Charney & Libecap, 2000). A recent estimate suggests that in the United States alone, entrepreneurship and small business education may now be offered in as many as 1200 post secondary institutions (Solomon, 2001).  Student enrollment in entrepreneurship classes at five top U.S. business schools increased 92 percent from 1996 to 1999 (from a total of 3,078 to 5,913) and the number of entrepreneurship classes offered increased 74 percent (Foote, 1999).  Entrepreneurship educational experiences range from traditional course work to integrative curricula that include marketing, finance, new product development and technology (Charney & Libecap, 2000). This expansion of educational offerings is fueled in part by dissatisfaction with the traditional Fortune 500 focus of business education voiced by students and accreditation bodies (Solomon & Fernald, 1991).

Initially, this paper defines what we mean by entrepreneurship, followed by a discussion of the evolution of entrepreneurship in the United States.  Next the paper explores the role of entrepreneurship in the past fifty years of U. S. economic development.  This is followed by a discussion of the factors affecting entrepreneurship, not the least among them is the U. S. economic culture, the general perception of population and the role in which governments play in supporting small business and entrepreneurship.  Next a summary table is presented along with a discussion showing how the evolution of entrepreneurship has been affected by the governmental programs and the general perception of the population

The final section examines the growth of entrepreneurship education in the United States from 1950 to 2002. In this section, a summary table highlighting major trends in entrepreneurship education is presented. It then offers survey data and analysis from six national studies conducted over three decades, providing a comprehensive representation of the trends in entrepreneurship education at two-year colleges and four-year colleges and universities including course offerings, majors and degrees. The paper concludes with a discussion of the how entrepreneurship education must continue to evolve in order to meet the progressive needs of students while addressing the changing requirements of new ventures.

LITERATURE REVIEW

A Working Definition of Entrepreneurship

Entrepreneurship is the dynamic process for creating incremental wealth (Ronstadt, 1984).  This process includes the organized efforts of an individual or a group of individuals working together to fulfill a common goal to satisfy consumer demand (Coulter, 2001).  It is a kind of behavior that consists of taking initiatives, constantly and periodically organizing social and economic instruments, and the ability to take risks and accept failures (Shapero, 1975).  Key aspects of entrepreneurship include identifying and pursuing opportunities (Sahlman & Stevenson, 1992).  Entrepreneurship also involves providing a new product or service, the ability to create value and to initiate a new venture and enable it to grow (Bird, 1989).  The function of the entrepreneur is to reform or revolutionize the pattern of production by exploiting an invention or, more generally, an untried technological method of producing a new commodity or producing an old one in a new way.  This further opened a new source of supply of materials or a new outlet for products, by organizing a new industry (Schumpeter, 1982).

Evolution of Entrepreneurship

Entrepreneurship dates back to the time of Marco Polo, who attempted to institute trade routes to the Far East (Hisrich & Peters, 2002).  Prior to the 18th century, much of the United States economy was based on agriculture (Hatten, 2003).  By the 18th century, the industrial revolution was able to bring forth the emergence of inventors.  This created a new definition of entrepreneurs, differentiating it from people with capital venturing into business opportunities to people who are in need of capital.  Entrepreneurs such as Andrew Carnegie, founder of U.S. Steel, Henry Ford, who developed the concept of assembly lines for mass production of automobiles, and Cornelius Vanderbilt, who ventured into steamships and railroads, all eventually dominated the market and industry through their innovations.  But it wasn’t until the 20th century that entrepreneurs became regarded as innovators (Hisrich & Peters, 2002).

During the late 1950’s and early 1960’s, another economic change took place as more businesses began to focus on consumer wants and needs rather than mass production.  Rather than producing a product and selling it to the consumers, businesses began to research what the consumers wanted and to produce those products accordingly.  Customer service and satisfaction began to play a crucial role in the success of businesses, which created the emergence of the service sector.  The creation of this new sector was able to open doors for entrepreneurs because SMEs are especially able to specialize on a particular service and successfully compete in this industry (Hisrich & Peters, 2002).

By the 1970’s and 1980’s, interests in entrepreneurship expanded at a noticeable rate.  The 1970’s experienced the growth of SMEs as they were becoming a major economic strength.  Education in the area of entrepreneurship was beginning to be accepted at a number of major universities and colleges, where major and minor concentrations for this field began to be offered.  By the 1980s entrepreneurship and SMEs blossomed, becoming a significant force in the nation’s economy.

Finally, the late 1990’s and early 2000’s experienced significant economic change that revolutionized the world of business.  This was the direct result of the Internet.  Coined as the DotCom Era, the Internet provided further opportunities for entrepreneurs.  DotCommers of all ages were able to find success through the creation of service-based websites in lieu of instant riches.  This revolution literally turned hobbies into careers, and college dropouts into multi-millionaires (Kury, 2001).  

Role of Entrepreneurship in Economic Development

Entrepreneurship’s role is to create economic development and growth by increasing per capita output and income, generating economic diversification and market expansion, producing employment opportunities, and initiating and constituting changes in the structure of business and society (Hisrich & Peters, 2002).  As a new business is established, new jobs are created.  As the business begins to grow, more jobs are produced.  

SMEs generate the highest percentage of job opportunities in the United States.  From 1994 to 1995, SMEs created a total of 576,000 new jobs (Alverez, 1998).  Furthermore, from 1994 to 1998, 78.5% of the 11.1 million new jobs in the United States came from firms with only one  to nineteen employees (Office of Advocacy, 1999).  These numbers support the fact that entrepreneurship has more than doubled in the past 30 years.  In 1970, 264,000 new businesses were formed.  That number grew to 532,000 in 1980.  By 1990, new businesses further increased to 647,000, and by 1997, the number of new businesses has grown to 799,000 (Government Printing Office, 1997).

Workforce diversity is also a key role of entrepreneurship.  Minority groups, including women, have taken advantage of this opportunity and have found it more worthwhile to develop their own businesses rather than working for large corporations.  In some cases, minority groups left a workplace in which they experienced discrimination and thus ventured into their own businesses.  In fact, businesses owned by women and other minority groups are experiencing a faster growth rate than all other businesses combined (Hatten, 2003).  The Small Business Administration has indicated that one-third of all proprietorships in the United States are owned and operated by women entrepreneurs (Office of Advocacy, 1999).  From the period of 1987 to 1997, there were 8.5 million women entrepreneurs representing an 89% increase, African American entrepreneurs significantly increased by 108% with 1.4 million, Hispanic American entrepreneurs grew by an astonishing 232% at 1.4 million, and Asian American entrepreneurs also experienced an astounding growth of 180% ending with 1.1 million (Government Printing Office, 1997).

Entrepreneurship also was able to bring forth expansion in today’s marketplace.  Large corporations’ specialties are broad in a sense.  It is rare for a large, highly diversified company to focus and specialize on a specific business function.  It is in this sense that large companies rely on entrepreneurs to fully function at optimal efficiency.  Instead of spending countless resources in employment, hiring, training, and development on practices that are apart from their core business, large firms outsource to SMEs to provide these specific services.  Since entrepreneurs and their SMEs perform in a more efficient manner than large businesses because of their specialization, their services are constantly in high demand (Hatten, 2003).  Manufacturing, distribution, and customer service are examples of the functions being outsourced.  A survey consisting of 400 CEO’s of fast-growing businesses revealed that 68% of them outsourced their payroll responsibilities, 48% hired another business to handle their tax compliance, and 46% outsourced their employee benefits and claims administration (Byrne, 1993).

Factors Affecting Entrepreneurship

Entrepreneurs usually venture into familiar grounds, i.e., individuals usually start businesses similar to their prior experience.  The fields of work that commonly generate entrepreneurs are the technology and the marketing sectors (Kuratko & Hodgetts, 1998; Hisrich & Peters, 2002).  Individuals in the technology sector who have discovered new product/service ideas that were rejected by their employers usually venture into the creation of their own businesses.  Also, individuals in the marketing sector who have detected unfulfilled consumer demands venture out on their own to provide these needs.  The marketing sector usually spawns entrepreneurs because of an understanding of customer demands, as well as knowing the best scenario for developing the required product, price, distribution, and promotion.  The technology sector on the other hand represents the fastest-growing SMEs today.  Bill Gates of Microsoft and Steve Jobs of Apple top the list of successful entrepreneurs in the technology sector.  These entrepreneurs not only created new businesses through their innovation and vision, but they also created an entirely new industry that never before existed (Hatten, 2003).

Another factor that drives individuals into entrepreneurship is disruption.  New businesses are found by individuals recovering from a disruption in their lifestyle such as retirement, unemployment, completion of an educational degree, or those who are not content or satisfied with their current employment situation (Hisrich & Peters, 2002).  These individuals create their own businesses in order to cope with the changes that have occurred in their lives.

Culture also plays a key role in entrepreneurship.  It is believed that a culture that places high value for innovators and new business creators will generally develop more entrepreneurs than a culture that restrains or prohibits such actions.  Also, a culture that accepts failures will tend to have more entrepreneurs than a culture that considers failures to be unacceptable or a disgrace (Hisrich & Peters, 2002).  The relationship between culture and entrepreneurship, however, is far more complex than this.  On one hand, culture is an important and complex structure.  On the other hand, entrepreneurship involves a wide spectrum of activities and is multi faceted (George & Zahra, 2002).  Rigorous studies relating the two concepts yield more questions than answers, with most studies merely providing advice on future research efforts (Mitchell, 2002; Hayton et al, 2002; Tan, 2002; Marino, 2002).

The government also factors into the formation of entrepreneurs.  Government policies such as the tax rates are a significant aspect in encouraging new ventures.  Countries with high tax rates for businesses and individuals restrain entrepreneurship.  Individuals entering a new venture usually have limited financial resources available.  The presence of high taxes makes it almost impossible for these ventures to launch, grow or survive.  In this case, entrepreneurs would find it hard to find any possibilities of monetary rewards in their new ventures, influencing their decisions not to proceed.

Government that is either supportive or obstructive to SMEs also is a critical factor to an individual’s decision to create new businesses.  The United States government is an example of a supportive government for entrepreneurs.  In fact, there are a number of government-owned non-profit organizations that provide support and services to entrepreneurs free of charge.

Presentation of Summary Data

Table 1 provides a summary of the state of entrepreneurship in the United States from 1950 through 2000.  Essentially it outlines the general population’s view of small business and entrepreneurship during each decade.  As noted, the importance of small business and entrepreneurship grew as more individuals sought to start their own businesses rather than work in “Corporate America.”  New folk heroes arose such as Steve Jobs, Wally “Famous” Amos, Mrs. Fields and Bill Gates.  

The defining moment for small business in the United States and possibly world wide occurs with the release of Dr. David Birch’s landmark publication, Job Creation in America (1987),  detailing that most net new jobs created in the US economy came from small businesses. 

The United States Government expanded its initial efforts from the creation of the Small Business Administration (SBA) as solely a lending institution to providing a wide array of services and assistance packages.  SBA began to expand its outreach to small business through the development of an extensive network of community-based resource partners including the use of volunteer counselors through the SCORE program, leveraging colleges and universities through the creation of the SBDC program and late in the 1990s the development of a major web sire www.sba.gov containing millions of bytes of information that small businesses could access 24/7.

SBA further expand its orginial mandate to provide access to capital for small businesses by leverageing the banking community and establishing preferred and certified lenders capable of qualifying potential small businesses for small business guarantee loans.  SBA expands its outreach to the procurement arena and; launches its Office of Advocacy to ensure that unfair and burdensome regulations affecting small business are either modified or not passed.

Even through difficult economic times, small businesses grow and flourish and their contribution to all aspects of the US economy are seen in new innovations, new uses for existing operating systems and finally new forms of business –franchising.

Table 1 

State of Entrepreneurship

in the United States 1950-2000

	
	1950s
	1960s
	1970s

	General Population’s view of Small Business/

Entrepreneurship 
	· The general perception was that "Small Business" was inefficient and insignificant regarding job generation and economic impact on the national.  Small Business only served to provided services and products to Big Business. 

· Management and Technical Assistance is provided by the private sector to only those businesses that could afford the service.


	· There was a growing sense that "Small Business" was important but there was no data to support the perception. 
	· Interest in “small business” was expanding.  Some data are collected indicating that small businesses were becoming a powerful economic force in the U.S.

	Role of Government/ SBA in support of small business and entrepreneurship
	· In 1953, the United States Small Business Administration (SBA) was created by an Act of the U.S. Congress.  

· SBA's primary focus was "Direct Lending."  Small Businesses came to the SBA after being denied a loan by a set number of banks.

· In 1958, the SBA is granted authority to license Small Business Investment Companies (SBICs).  SBICs provided venture capital to primarily small businesses in their second and third stage of existence.
	· SBICs continued to provide venture capital to primarily small businesses in their second and third stage of existence. 

· Government’s involvement in providing Management and Technical Assistance to small businesses is initially provided by SBA staff. The Service Corps of Retired Executives (SCORE) and the Active Corps of Executives (ACE) is created to provide volunteer counselors to small businesses.
	· SBA’s focus continued to be “direct lending.”  SBA began to develop programs in management, technical assistance area and procurement assistance

· The SBA created the small business institute (SBI) program in 1972 and the small business development center (SBDC) program in 1977 to expand its outreach to the small business community



	
	1980s
	1990s
	2000s

	General Population’s view of Small Business 
	· Small business” became a player in the economic arena based on the research by Dr. David Birch
	· “Small Business” is the player in the economic arena.  Success stories tout Microsoft, Apple, Nike, Federal Express and Dominos.

· The dot.com explosion takes place and in the later half of the 1990s, dot.com industry suffers massive failures.
	· Dot.Com bust affects general view of the contribution of small business to economy.

· Internet seen more as a vehicle for selling than as a destination point.

· Kauffman Foundation identifies that annual 10 million nascent entrepreneurs seriously consider starting a new venture.

	Role of Government/ SBA
	·  SBA’s focus on “direct lending” shifted to require the banking industry to take a more active role.  SBA began a program to support research and development in small business with the creation of the small business innovative and research (SBIR) program

· SBICs also created specialized SBICs for the social and economically  disadvantaged

· SBA programs in Management and Technical Assistance area grew in scope and funding. 

· SBA expanded its resource partner networks by receiving increased funding for SBDC’s, expanding the case price for SBI counseling and increasing the funding support for SCORE.
	· SBA’s focus in financial assistance is on new innovative lending programs “low doc” and “export working capital” to name a few

· In 1996, the SBA ceased funding the (SBI) program.  SCORE and the Small Business Development Centers  (SBDC) continued counseling and training small business clients

· SBA’s creates Business Information Centers in 1992. 

· In 1996, SBA creates One Stop Capital Shops, which include as a key component BICs.

·  In 1996, SBA expands its bulletin board concept and launches its World Wide Web portal “SBA.GOV.”

· SBA launches in 1998, ACE NET and the first web based access to venture capital network.
	· SCORE Launches Online Counseling 24/7.  Over 75,000 people receive assistance.

· Web Sites become “Knowledge Portals” linking vast amounts of information using common treads of information.

· New innovations planned including chat rooms, discussion centers and secure areas to allow for wider review of business plans for possible funding through global resources




ENTREPRENEURSHIP EDUCATION IN THE UNITED STATES

Entrepreneurial skills are usually broken down into three areas: technical skills, management skills, and personal skills.  Technical skills include having such abilities as organizing, technical understanding of the business, and writing, listening and oral presentation.  Management skills comprise skills in decision-making, financing, accounting, marketing, negotiation and control.  Finally, personal skills include personal entrepreneurial skills such as risk taking, innovativeness, leadership, and change orientation (Holt, 1992; Hisrich & Peters, 2002).  

Although entrepreneurs are usually mistaken as individuals who are less educated than the general public, studies have found that they are far more educated (Brodzinski, Sherer, & Wiebe, 1989).  In fact, entrepreneurship education is one of the fastest growing areas in colleges and universities in the United States.  According to an earlier study, there were only sixteen schools in the United States that offered entrepreneurship courses in 1971, and by 1993, that number soared to 370 (Success, 1994).  In 2003, there are over 400 (Hatten, 2003).  In most universities, entrepreneurship courses exist at both the undergraduate and graduate level, as well as some institutions offering entrepreneurship as a major or minor concentration of studies.  These courses tend to focus at skill identification and assessment, understanding entrepreneurial decision-making and their role in economic development, assessing a full-scale business plan, knowing how to obtain resources, managing and growing the enterprise, and understanding the roles of entrepreneurship (Solomon & Fernald, 1991; Hisrich & Peters, 2002).

Table 2 presents the growth of entrepreneurship courses during the period of 1979 – 2000.  As seen in Table 2, the number of credit course rose from 1979 to 2000.  A testimony to what was taking place in the environment itself.  More was being written about small business and entrepreneurship and students desired ti control their own destiny rather than allow the corporation to rule their lives.  As the field of entrepreneurship and small business grew in popularity in the academic arena, colleges and universities saw a definite market need and majors and concentrations began to be developed.

Table 3 presents the state of entrepreneurship education and academic research in the U. S. during the period 1950 – 2000.  In the 1950s entrepreneurship education and academic research were in their infancy with little real sustentative work being published.   Educators viewed entrepreneurship and small business as a mere microseism of “big business” management practices and techniques.  The 1960’s ushered in a period of new interest in small business and entrepreneurship.  Some faculty began developing courses and debating the merits of small business education and distinct and unique from corporate strategies.  Research in the area focused on personality traits lead by Dr. David McClelland’s research on achievement motivation’s impact on economic development.

The 1970s started a thirty period of sustained interest and support for entrepreneurship education.  More courses were being offered both in small business and entrepreneurship.  Colleges and universities both two and four year were developing major fields of study with degrees and areas of concentration at the graduate level.  Students had a new group of role models including Steve Jobs of Apple, Bill Gates at Microsoft and Debbie Fields of Mrs. Fields Cookies.   No longer did students want the security or insecurity of corporate America instead the yearned for the freedom to control their own destiny.

Academic research broadened its scope of inquiry and examined gender issues surrounding business formation, sources of capital, when to apply for equity funding and who was this abnormality in the economic conscientious of rational economic thought- the entrepreneur.  Schumpeter’s early writings on disequilibrium surfaced and were closely aligned with the emergence of the entrepreneurial persona. 

Table 2

Small Business Management and Entrepreneurial Education

Programs 1979-2000

	Year of the Study   
	1979
	1982
	1986
	1992
	1997
	2000

	
	N=263
	N=262
	N=414
	N=470
	N=210
	N=225

	Courses, Workshops and Seminars
	2 Year Colleges
	4 Year Colleges & Univers- ities 
	2 Year Colleges
	4 Year Colleges & Univers-ities 
	2 Year Colleges
	4 Year Colleges & Univers-ities 
	2 Year Colleges
	4 Year Colleges & Univer-rsities 
	2 Year Colleges
	4 Year Colleges & Univer-sities 
	2 Year Colleges
	4 Year Colleges & Univer-sities 

	Credit Courses
	167 
	154 
	185 
	176 
	274 
	387 
	197  
	634  
	82
	178
	67
	229

	Seminars
	8 
	6 
	75 
	 51 
	 68 
	 94 
	72  
	143  
	39
	86
	51
	92

	Degrees
	NA
	NA
	NA
	NA
	NA
	NA
	NA
	NA
	22
	22
	24
	47

	Concentrations
	NA
	NA
	NA
	NA
	NA
	NA
	NA
	NA
	17
	78
	20
	88


 Table 3 

State of Entrepreneurship Education and Academic Research 

in the United States 1950-2000

	
	1950s
	1960s
	1970s

	Evolution of Entrepreneurship Education 
	· Entrepreneurial Education and Training was virtually non-existent.  Some economist, specifically Schumpeter, argued that the study of entrepreneurs was important for the economic health of a nation.


	· Entrepreneurial Education and Training was receiving some attention.  Academics argued that to teach small business management and entrepreneurship, one only had to teach the classic principles of management and merely shrink the scope to fit small business


	· Entrepreneurial Education and Training was being offered at a variety of 2 and 4-year Colleges and Universities.  Academics were exploring the development of a separate discipline in small business and Entrepreneurship.  The Academy of Management authorized "Entrepreneurship" as a distinct interest group for members. Majors and field of concentration were being offered at two and 4-year Colleges and Universities.


	Academic Research 
	· Academic Research on the topic of entrepreneurship was sporadic and `inconclusive

	· Academic Research on entrepreneurship was focused on personality traits and background characteristics of owner-managers and their relationship to success
· 
	Academic Research on entrepreneurship was still focused on personality traits and background characteristics of owner-managers and their relationship to success but also a range of issues including the use of external sources of assistance to improve the chances of success.



	
	1980s
	1990s
	2000s

	Evolution of Entrepreneurship Education 
	· Entrepreneurial Education and Training was expanding nation-wide in 2 and 4-year Colleges and Universities.  Academics were developing the field of "Small business and Entrepreneurship." The Academy of Management authorized "Entrepreneurship" as a major division.
	· Entrepreneurial Education and Training was an integral part of most business schools. Curriculums stressed 'real-life" experiences rather than "text book" solutions.  Students and faculty exhibited greater interest in national plan competitions.  Exponential growth occurs in endowed chairs in Entrepreneurship and the development of centers of entrepreneurship.  Family Business became a growing area of interest.
	· Entrepreneurial Education and Training are now available on the Internet and through Distance Learning.

· Instructional and reference materials are web based allowing students and entrepreneurs 24/7 access,

· Pedagogical issues arise dealing with the inability of educators to differentiate between a “small business” curriculum and an “entrepreneurial” curriculum.

	Academic Research 
	· Academic Research on entrepreneurship was becoming diverse exploring issues ranging from "personality traits of entrepreneurs to acquisition of capital, factors influencing individuals to become more entrepreneurial --intrapreneurship."  Also, more international research was being conducted and collaborations between and among academics worldwide were becoming more prevalent
	· Academic Research on entrepreneurship became more global.  Research explored issues ranging from "strategic alliances" to "Succession in Family Business."  The field of entrepreneurship was developing standards of excellence

	· Extensive research support by the Kauffman Foundation examines the role and characteristics of “Nascent” Entrepreneurs.

· Debate arises over which statistical analyses are most appropriate for examining the entrepreneurial phenomenon.

· More integration of establish fields of inquiry [i.e. sociology and strategic management] are seen in entrepreneurial research.

·  In the United States, an absence of academic research exploring public policy issues and small business and entrepreneurship. 


Conclusions

Clearly, for entrepreneurship to embrace the 21st century, educators must become more competent in the use of academic technology and also expand their pedagogies to include new and innovative approaches to the teaching of entrepreneurship. Cyberspace has virtually erased time and distance and the Internet is transforming the theory of education into the practice of implementation.  Recently, Newsweek published a special article entitled “The Classroom of the Future,” (Newsweek 10-29-01) in which leading teachers, inventors and entrepreneurs shared their vision for what schools will be in 2025.  Among the viewpoints expressed by Steve Jobs was “One of the issues as a society going forward is to teach in the medium of the generation.  The medium of our times is video and photography.  We see things changing.  We are doing more and more with movies and DVDs.  The drive over the next twenty years is to integrate multimedia tools into the medium of the day.”

Peter Drucker, noted management expert, describes this interactive frontier of education in BizEd: “A good deal of teaching will still be done in the classroom, but much of it will take place off campus and in groups.  Much will occur online, and much will be accomplished through self-study.  Perhaps the single most important medium will be special tools that are adapted for use at home, with built-in visual and audio feedback mechanisms” (Nov/Dec, 2001).

Linda Darling-Hammond, a professor of education at Stanford University, expressed her view that “Technology will support individuals becoming citizens of the world. Teachers will become coaches, directing students to the resources they need to solve problems- a guide on the side helping students find answers online, rather than a sage on stage.  Teachers will understand how students are learning and access lots of different ways to help a particular student learn” (Newsweek, 10/29/01).   For example, rather than offering students a few traditional options to research new venture feasibility, educators can invite the institution’s resource librarian to hold a tutorial on written, electronic and multimedia resources now easily accessible in most libraries.  With some basic instruction, students in a matter of hours can mine data that was once the time-intensive domain of only the most advanced researchers.  A final viewpoint shared by Senator Maria Cantwell expresses the notion that “The real issue is not the technology- the hardware is going to change- but the interactive nature of the education. People who interact with information retain more of that information.  But most important, perhaps, education will become part of a larger more robust community” (Newsweek, 10/29/01).

The field of entrepreneurial education has experienced tremendous growth in the United States.  The results of this study represent a stream of research than began in 1979 with the examination of the current state of entrepreneurship education.  In the last twenty years, a great many changes have occurred including gains in the academic acceptance and credibility for the field of entrepreneurship education.  The American dream is to start your own business, not work for someone else.  American colleges and universities as well as their international counterparts are responding to this growing interest and realizing that major public policy makers now believe that small and medium enterprises will continue to be the economic generators capable of propelling their economies into the next millennium. 

REFERENCES
……………. (2001) What Peter Drucker has to say about business schools and management education as original, provocative as all his observations have been for the past 50 years.  BizEd (pp. 13-17)

Alverez, A. (1998).  “New Economic Perspectives on Job Growth,” http://www.sba.gov.

Bird, B. J. (1989).  Entrepreneurship Behavior, Glenview, IL, Scott, Foresman, & Co.

Birch, David. (1987)  Job Creation in America, New York: The Free Press.

Brodzinski, J. D., Sherer, R. F., & Wiebe, F.  A. (1989).  “Entrepreneur Career Selection and Gender: A Socialization Approach,” Journal of Small Business Management.

Byrne, J. A. (1993).  “How Entrepreneurs are Reshaping the Economy and What Big Companies Can Learn,” Business Week, Enterprise Edition, Pg. 12-18.

Charney, A and Libecap, G. (2000).  “Impact of Entrepreneurship Education.” Insights: Kauffman Research Series. Kauffman Center for Entrepreneurial Leadership.

Coulter, M. (2001). Entrepreneurship in Action, Upper Saddle River, NJ:  Prentice Hall.

Foote, D. (1999). “Show us the money!” Newsweek, April 19, pp. 43-44.

George, G. & Zahra, S. A. (2002).  “Culture and Its Consequences for Entrepreneurship,” Entrepreneurship Theory and Practice, Pg. 5-7.

Government Printing Office (1997).  Statistical Abstract of the United States, Washington, D.C.

Hatten, T. S. (2003).  Small Business: An Overview, Boston: Houghton Mifflin Co.

Hayton, J. C. (2002).  “Culture and Its Consequences for Entrepreneurship,” Entrepreneurship Theory and Practice, Pg. 33-49.

Hisrich, R.  D. & Peters, M. P. (2002).  Entrepreneurship, Fifth Edition, New York: McGraw-Hill/Irwin.

Holt, D. H. (1992). Entrepreneurship: New Venture Creation, Englewood Cliffs, NJ: Prentice hall.

Kuratko, D. F. & Hodgetts, R. M. (1998). Entrepreneurship: A Contemporary Approach, Fort Worth, TX: Dryden Press.

Kury, K. W. (2001). “The Social Construction of DotCom Valuation: A Model of Punctuated Norm Crisis,”  http://aux.zicklin.baruch.cuny.edu
Marino, L. D. (2002).  “Culture and Its Consequences for Entrepreneurship,” Entrepreneurship Theory and Practice, Pg. 71-89.

Mitchell, R. K. (2002).  “Culture and Its Consequences for Entrepreneurship,” Entrepreneurship Theory and Practice, Pg. 9-28.

Office of Advocacy (1999).  “Facts About Small Business,”  Small Business Administration.

Ronstadt, R. C. (1984).  Entrepreneurship, Dover, MA: Lord Publishing Co.

Sahlman, W.A. & Stevenson, H. H. (1992).  The Entrepreneurial Venture, Boston: Harvard Business School Publications.

Schumpeter, J. (1982).  Can Capitalism Survive? New York: Harper & Row.

Shapero, A. (1975).  Entrepreneurship and Economic Development, Wisconsin: Project ISEED, LTD.

Solomon, G. T. (2001). Interview at The George Washington University School of Business and Public Management.

Solomon, G. T. & Fernald, L. W. Jr. (1991). “Trends in Small Business Management and Entrepreneurship Education in the United States,” Entrepreneurhip Theory and Practice, Vol. 15, No. 3. Spring.

Success (1994).  “They Create Winners: The Boom in Entrepreneurial Education,” Success Magazine, Pg. 43.

Tan, J. (2002).  “Culture and Its Consequences for Entrepreneurship,” Entrepreneurship Theory and Practice, Pg. 95-107.

The Classroom of the Future, Newsweek, pp. 60-68, October 22, 2001

PAGE  
2

