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ABSTRACT

This paper will analyze the effects of imposing a very diverse Western business culture on
the religious culture of Iraq. In an attempt to figure out where the Iraqi business culture is evolving,
we must first dissect the fundamentals of the culture of the past, and the ingrained cultural beliefs
of the inhabitants of the present. Once we understand the past, we can then evaluate a comparable
market in an attempt to predict and make executive suggestions as to its future.


